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GRADUATE SEM INAR
JOURNALISM AND SOCIETY
J 580
T 8:10-10 a.m., JOURNALISM 210

M ichael Downs
(mdowns@ sel way.umt.edu)
Office: J 303B
Phones: 243-6720 (office)
327-0207 (home)

OBJECTIVES AND EXPECTATIONS
Journalism dies in a vacuum. Broadcasters need viewers, reporters need readers. B u t the
relationships between the journalist and the audience have alw ays been am biguous. W e
are governm ent watchdogs and prying gossips. We reveal injustice, and we are
muckrakers. Clark Kent is a reporter, but so is Roland Hedley Jr. o f D oonesbury fam e.
W e’re the good guys and the bad guys.
>,
But who defines what a journalist is? The practitioners? The audience? O r som e
com bination?
Society is enjoying and enduring dram atic changes thanks to the rapid proliferation o f
new media, new technology and new corporate models. How is the journalist to behave in
the 21st century? Is it im portant to hold tight to the old role? If so, how do we do it? If
not, what is our new role?
M aybe w e’ll answ er these questions. M aybe we w on’t. But in this class, it is im portant
that we ask and discuss. JOUR 580, Journalism and Society, w ill allow you to blanket
yourself in the larger w orld of press and media, to understand how 300 years o f A m erican
press has led us to where we are now. B y the end of this sem ester, you should have a
better understanding of the context in which you will be asked to practice the craft y o u’ve
come here to learn.
TEXTS
Required
® “W arp Speed,” Bill Kovach and Tom Rosenstiel, The Century Foundation Press
® “B rill’s C ontent,” a monthly magazine, edited by David Kuhn (you must subscribe if
you haven’t already. W e will begin with the September 2000 issue featuring a cover
story called “The Charm O ffensive.” )
® A book selected from the attached list
Recom mended
* Colum bia Journalism Review (aka CJR)

•
•

American Journalism Review (aka AJR)
Avail yourself of news in all its forms: cable TV, broadcast TV , the Internet, radio,
magazines and yes, those antiquated yet persistent dinosaurs - newspapers.

DEADLINES AND CLASS A TTENDANCE
This class is more about discussing journalism than practicing it. N evertheless, the sooner
you are in the habit of m aking deadline the better. Consider this class as you w o u ld your
first newspaper job. Attendance and deadlines are essential. If you can ’t make it to w ork,
notify me in advance. A ssignm ents need not be turned in after deadline (they have
already failed by having m issed deadline) unless you have notified me in advance by
phone or in person prior to the deadline (five minutes before deadline doesn’t count).
COPY PREPARATION
W hen turning in papers, follow A ssociated Press style. If you m ust use footnotes, follow
the Chicago M anual of Style. Eschew title pages.
GRADING POLICY
For this class, you will writestwo papers and hold forth during one oral report. E ach paper
will count for 30 percent o f you'- grade. The oral report will also count for 30 p ercen t o f
your grade. Go occasion, w e’Ji have quizzes over reading m aterial. The quizzes w ill
account for the rem aining 10 percent.
P apers
Both papers need to be at least 12 pages.
The first paper will be due Tuesday, Oct. 24 and will involve your reading one o f the
books on the attached list and discussing its ideas as well as how it relates to jo u rn alism
today. I encourage you to use sources in addition to the book you select as y o u r subject.
The second paper, due on Dec. 12, will be a story about m edia along the lines o f w hat
w e’ll be reading in B rill’s Content. The subject matter is up to you. You can w rite about
an issue in international, national or local journalism. You can w rite about the Internet,
newspapers, broadcast, m agazines or any other current media form. Fully address the
issue using multiple sources. An “A ” paper will be of sufficient quality to su b m it for
publication in a journalism review.
Oral report
To begin each class, one of you will give an oral report on a topic chosen from the
attached list. Each oral report should last at least 20 minutes. B e prepared to d iscuss the
origin of your topic, its place in journalism history, its effects on society (if any), etc. Be
prepared to answer questions from your peers.

Books for Paper No. 1
Search for these books in the M ansfield Library, the A.B. Guthrie Reading Room in the
School of Journalism , local bookstores, Internet bookstores, or by asking me.

ALL THE PRESIDENT'S MEN (1974)
b y Carl B ernstein a n d B ob W o o d w a rd
The classic tale of W atergate.

AMUSING OURSELVES TO DEATH: Public D iscourse in t h e A g e of S how
Business (1985)
b y Neil P o stm a n
Important for its prophesies on the influence of the entertainm ent industry.

THE BUSINESS OF JOURNALISM: 10 L e ad in g R eporters a n d Editors o n t h e
Perils a n d Pitfalls o f t h e Press (2000)
e d ite d by William Serrin
Ten essays on the relationship betw een journalistic and financial standards w ritten by
American journalists from such places as W ashington, D.C. arid Whitesburg, K entucky.

THE BOYS ON THE BUS (19^2)
by b .io m y C ro u se
Follows reporters behind-the-scenes through the presidential elections of 1972.

HIROSHIMA (1946)
by J o h n Mersey
An early classic in the genre o f literary journalism , this book allow s the reader to live
through the Atomic bom bing o f H iroshim a.

THE IMAGE: A G u id e to P se u d o -E v e n ts in A m erica (1962)
by D aniel Boorstin
Pseudo-events, B oorstin w rites, are those events m anufactured solely so they will be
reported.

IN COLD BLOOD (1965)
b y Trum an C a p o t e
Capote raises the bar in the genre of literary journalism, but how much of the w ork is
literary and how m uch of it is journalism ?

THE JOURNALIST AND THE MURDERER (1990)
by J a n e t M alco lm
“Every journalist who is not too stupid or too full of him self to notice what is going on
know that what he does is m orally indefensible.” M alcolm w rites about the story that
involved her and the N ew Y orker in a libel suit.

THE MEDIA MONOPOLY : With a N e w P r e f a c e o n th e In te rn et a n d
T e le c o m m u n ic a tio n s C a rte ls (originally p u b lish ed 1977)
by Ben B agdikian
A cry against the corporatizing o f new spapers

SPIN CYCLE: Inside t h e C linton P r o p a g a n d a M ach in e (1998)
by H ow ard Kurtz
A detailed look at how the W hite H ouse spin doctors worked the media and how the
media worked them.

UNDER FIRE: U.S. Military R estrictions o n th e M edia from G r e n a d a to t h e
Persian Gulf (1993)
by J a c q u e lin e S h ark ey
An investigative reporter and journalism professor documents how the United States
military has increasingly controlled jo u rn alists’ access to war and why such control is
dangerous (see D ow ns fo r a copy).

UNDERSTANDING MEDIA: The Extensions of M an (1964)
by M arshall M cL u h an
An early book by the “global village” author and the founding fath er of media criticism .

Oral Report topics

John Peter Zenger
The Alien and Sedition A cts of 179S
The Abolitionist Press
The Penny Press
Yellow Journalism
Ida Mae Tarbell and m uckraking
Adolph S. Ochs and the N ew Y ork Tim es
W illiam S. Paley and the Colum bia Broadcasting System
Tabloid News

v

Edward R. M urrow
The televised K ennedy- N ixon debates o f 1960
Tom W olfe and New Journalism
The Pentagon Papers
The FCC Fairness D octrine
Tim Giago and the D akota Times
Cable News N etw ork
Public/Civic Journalism

think you’ve got w hat it takes to be a copy editor?
Let’s find o u t . . .

1. When you see a billboard, are you m ore likely to suffer pangs o f outrage if:
a. it advertises the local pom shop;
b. it promotes the Aryan N ations Phone-a-thon 2000;
c. it uses the w ord ‘terrific’ but spells it ‘teriffic’?
2. When you dream of your ideal w orking life, do you imagine:
a. 8-5, M-F, with a daily M artini lunch;
b. travel to exciting cities;
c. 3 p.m.-m idnight with your eyeballs fused to a com puter screen?
3. Your end-of-the-year holiday cards are m ore likely to include w hich of the follow ing
lines?
.,
a. Timmy earned straight As w hile w orking on his m erit badge.
b. Betsy continued her w ork as a volunteer candy striper.
c. Neighbor m urders w ife; children hide body.
4. In the express line at the grocery store, when the clerk greets you, do you:
a. greet him or her back;
b. comment on the recent run o f sunny days;
c. explain that you have few er than eight items, not less than eight item s?
5. You let sleeping dogs:
a. lay;
b. li e;

c. just sit there.

I f you answered C to each question, then you've got what it takes to be a
copy editor at a major metropolitan daily. Peel this quiz o f f , check out th e
syllabus to J - 5 8 0 , and let's have at it.

